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SOCIATED ADVERTISING CLUBS OF THE WORLD OPEN TWELFTH

ANNUAL CONV]

AGEANT TONIGHT
WILL MARK EPOCH
"IN ADVERTISING

Splendid Spectacle Promises
to Spread Fame of
Philadelphia

FLOATS WILL TELL STORY

Six Thousand to March
in Tonight’s Great Pageant

The pageant wili start from
Girard avenue at B o'eclock tonight
and will proceed down Broad strect
to Moore street, the cluba counter-
mamhin}z from that peint to the
centre of the eity.

There will be a grandstand at
Broad and Arch strects and another
on City Hall Plaza. Admission to
ench will be by ticket only.

In the pageant will be marching
cluba from nearly everv important
eity in the Union. More than 6000
men are expected to march, There
will ba 150 floats, advertising some
of the greatest industries Fn the
United States.

The movementa of the pageant will
be controlled by a system similar to
the train dispatchers’ arrangement
employed by railroads,

Thae 10,000 or more delegntens to the con-
wention and all of Philadelphla are looking
forward with anticipation to tha great
advertining pageant which will march down
Broad street from Glrard avenua to Mooras

mreet tonight,

The blg parades Is expected to mark A
pew epoch in advertining, and It s certain
to spread the famo of Philadelphin ns nn
Industrial eity to every nook and corner of
the United Sintes Advertining cluba from
pearly every State in the Unlon will march
in the pageant, and thers will boe floats rep-
resenting many of the gréatest industrics
of the United Staten. Flonts spenking for
the great industries of Philadeiphin will
eompose an important part of the parade,
In addition there will be floats showing
Philadelphin's importancs ns n historieal
elty.

For the first time In the history of blg
strect parades, the formation, the march-
ing and the digmissal will be controlled by
f nystem similar to thiat by which rallroad
traing are controlled. On the roof of the
Hotel Mpjestic R, . Mason, of the Bell
Telephons Company, will transmit orders
to 10 telephone stations along the routa,
These ordors will bo glven to expert rallroad
signnlmen, who will flash them to the
honds of the varioup pageane divisions, Thae
control mtation will recelve reports from
the branch telephone stations, and at nll
times will know Just where avery float and
marching club la loentad.

Filve telephone stations will be used to
oontrol the formation of the parade of
floats nnd 6000 marchern at polnts north
of Girard avenus. which Is the offivial start.
ing point of the parade. Threo telephone
mtationa in the heart of the city will be
used In the control of the parnde In motlon,
A great rallroad dispatch board st the
control wtatlon will record the position of
the varlous clubs In the parade. If a club
is not In the plice assigned, the slgnalmian
will be told to tell the leader of the elub
of the error.

ORDER OF THE PAGREANT.

The pageant will be started from Glrard
avenus on orders from the control statlon.
which will be {ssued ut 8 p. m. It s ex-
pected that the pageant will be viewed by
more than a half milllon persons. All of
the marchers will be In uniform and 29
bands will awaken the echoes of Brond
street along the line of march. The order
of entries of the hig pageant follows:

Maunted Polloa,

FIRST DI‘.VISI(J.\'—\T_!GIH‘.I_"'A)F!.Y OF ADVERTIS-

hlindelphin Band (50 pleces),
F‘M"—"Pnllll FPhiladalphia.**
Old Guard, Btats Fenclbles,

lont—""Igdian Vilisge. "

archarn—Hell Ringers and
Float—""Hius Anchor Tadern.
Fioat—IFranklin's Printing House.
Municipal Band (80 pleoes),
Float—'"Transcontinental Telephone Lines.'

$he Bell Talephona Company of Pennsylvanin,

Pontar Advertining Ansociation, New York city,
Float—Clty Directory Publishera,
Electrical Blyns,

FIRST DIVISION. *'B''— oL
¥IRETS, FHILADELPHIA

ty Band (80 pleces),
gfml—}‘lﬂ}ll sophuu[‘

Town Criers,

nat—01d per MilL,
n.:~—};nur¢ﬂu.nm 8k
oat—Franklin
nat—%}hr}:rri N i
apt—Tank of North Ameries.
Model of “‘Old Trumaldes.'' tullt by M.

w.
hlgwln. tha Baldwin Locomotive Workns.

in

Float—TInternational Combuntt ,

s Haldwin Locomaotive \E‘nriltl':: . Tanatetive
BECOND DIVISION, “A"—PHILADELPHIA,

oor Richard Club Band (50 pleces),

arche Poor Richard Club (100 marchars),

ker Clty Advertising Club,

l:!l.l' pleces),

rd — University of Pennsaylvania (50

Rﬁml
sat—Equal Franchise Boclety of Philadal-

alphia Band,
“r_{\nr & Son. “Embellinhed

of Adve N
Ager & rilalug  Accounts,

san.
oat—"OfMciz] Beal,'" N, W. Aver & Hon
sat—"Firmer Plowing, ' th 1
t—’l‘!(t‘a Il.-r 4, o Farm Journal.
oat—""Can of Ink,'"" Auit & W -
+ S8 North 13th streat. Heve Ooso
Machins

B!ml—-— letar Talkln
' aore,’

t—"'A B

Clty Band (20 pleces),
Float—"Ragroduction
Bn';?u an.:m,l ‘u-nk‘ ;'ns Arch strests
fal—""An wurate el ’
Hding.'' Palroa Schoel. . Na Ryl
! “Development of Flayer Planes,' Las-
Float lr;f:npfﬂfimm ' Asagel
oal—1. i ora sacclutl
zv-u.t local Hfe insurance rurﬂpunlnal. l‘:{-.‘n;:;:ld-
mllaglnr;‘ur ‘l.lf_u t;iuftaj-wrmru.
— Wahington's Headguurts
h#v." Philadelphin and Nu&ln H'::I::u:r,‘u“
{—"Hardware." Slmmons flud-.u Com-

Campany,

eanhore Wildweoad-by-the

of HBank Bullding.'

PSR 7 T
:?mun-i I Ameries.” Pachard ‘h‘:.'&':"‘gﬂ:
Figntataking Siivertawn Cord Tires 1. ¥,
towt—""Dellvery Bervice.'" Guif Refining Com-
"Sf —"Rervica Biation," Quif Neanicg Cotn-
Flon i’f-?;u !";Eupel-“‘:r" 30 Palges," J
hdor Company. nlued." HBigslow

ny.
e Teeriog Car lHumlcated wit Lnigs
of ll'hl,:,- tl)l.n nmgd‘!iubh-‘l’r‘ﬂu’u'm &lmuzmr‘."
Umbrelias,  Djamonid m;}uf-' Compny, e
[} "n;l::l:{ Ruyollght 01,7 The Atlsntie
- Atlantle Motor Ofls T
n u“mt fﬂm e Atiantic
::.t'.-:: : Asphalt," The Atlantic Refln-
m’n—' ” Atisntic Refining Company,’ At
t—Trailer hauked b
A’y 'Ilﬂl‘(!'-nmbll"- Y & moter truck, The

Amarican Art Warks
t—"Blectirieity in the Home."* The Phils-

Bleatrle (- ,

s Blacisl Powar,” The Philadeiphin
. 4 l

o B S st

o gwﬂlﬂmul.“ Victor Taik-

p Promenade.’’ Dlauser's Wom-

G

20 place).
Bush Quaker Mald Houlers, "

L W. Hicsh,
Mother Gopee
Toure Ago and

ceuhamny." "
.
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EVERYBODY’S ADVERTISING SOMETHING!

By A. E. Hayward J

WHAT ARE Nou "BoosTING' P

THIS LADYS MAP ADVERTISES
THE FACT HER HUSBAND
HASN'T HAD A GAME

HIS BOARDING HOUSE )
cUEHT To F’Aﬁ; M
AT LEAST 30 A LINE

THIS GUTS BoosTine

THE OTHER FELLOW

AN! ADVERTISING WiTH
A PUACH To n")

OF “KELLY " WITH THE
ROYS SINCE HE'S
Brey MARRIED,

NEIGHBORHGOD WE DON'T, KN
PUBLICITY

COMMITTEE

THIS YDUMG LADY THINWS
SHE HAS To ADNERTISE

THIS MANS ADVERTISWG
A NIMBER OF THINGS —
BYT HE COULDAT “BoasT"
BABY CARRIAGES
BETTER IF HE TRIED,

WAITER-PICK ME
A AICE DISH OF “TH
BREANF.BS'T

LaX

WE HAVE WITH US, THE
HONOLULLY AD, CLUB,
Mo ! WELL HANE TO GET

E CADARET ! \
AROUAD THE MIGHT OF TH SUT ADS

PRETTY SOON THET
WON'T TAKE ANY

MEMBER OF THE CANADIAM
DELEGATION ADVERTISING
TROUSERS

“MEMBERS OF THE
AANCW !
WE GET
NCH FOR BATHING

(c‘unuw.)

SPACE AT ALl

A€ HAYWARD —

OH, SPEAKING CF AINERTISING ~— Wikl You SER (F THE'Y
SPRLLED OUR AAME RIGHT AT THE Top ? = ThauKs|

STREET CAR
ADS, SURE!

&) AHEAD =
WSE "Bt

1 MONE
21002 AN

THIS TEAR!

THIS 15 FAIR

at—'"Two Muthiroams and Kitohen.'' Htan.
HSnonitery Manufacturing Company

Man Prepars
Halneas,

Fla
dard
Flont—*'Hathroom Interinr and
Ing tu Showst Hath ar  Lavatory,"'
Jones & Cadbury Company.
Flopt—8eatt Paper Company.
Teithy Band No. &
Float—""Waoodland Scene,'’ W, . and A. B
Maorgurison and Company.
Flont—""Gaoml Hhip Weleasme and  Bunshine
Pacikugen, ' Loowe-Wiles Hiscult Company
Marehers—Loone-Wilen Biscult Company (200
marchera),
Float—HBroyer Ice Cream Company,
Flont—""Duiry Beatn,'" Abbotta Aldarney
Dairies.
Flont—P. ¥, Brown & Company (Gurnas But-
r)

Float—*Franklin Carton Sugars,' Tha Frank-
tn_Sugar Wefining Company,
Float—""01d Time Samplen lden.'' Stephon F.

Whitman & Son.
lopt-=Aniininted Dox of “‘Wilburbude' H.
on  Plate'* children

O. Wilbur & Sons, Ine.
Float—"Hugs Cnke
arcund, Tamty Haking Company,
ity Band {20 pleces),
Flont—Montagun & Co,
Float—Phlladuiphia Ovaterman’'s Asmaciation.
Flont—""Paint Industry.’’ C, Albert Kuehnin,
Flomt—"'Lurgs Can and Toy Wagon Camsen'
Bnrey Drothers.
Float—""Paint Applled Under Anctual Condi-
'llnllll." Thin Bherwin Willlamas Company.
Flant—""The Utliity of Palnts,”” John Lucas
& Co., Ine,
Float—Poresiita White Enamal,'*
Wood Finlehing Company.
Flont—Johin T. Lewis & Son.
ity Band (20 pisces),
Float—Weatarn Unlon Telograph Company.
Float—Harrison  Hrothers & o,
Flont—Thn Hiken Company,
Float—""Frealdential Chalr,'* tha Bikes Com-

Thomason

nany.
Float—With maxic lnntern displayed in colors
in i 10-foot Balliire canvan, the Sikes Company,
Flpat—"'A Pomcrantz Slore,”" A, Pomeriniz
o
Flot—""Ths Hoakinsman,”" Willlam . Hos-
kins Cempany

Halirow Hrothers' Band (20 pleces),
Float—""Ardh and Tobacce Fleld."

Drothers,
Aoat—Otte Elmonjohr & Hro,
Moat—S, und B, Water Company,
Hayuk Brothers' Eund (20 plocos),
Float—8chmidt Browing Uompany,
Float—D, C. Humpheyn Company,
Float—D. . lHumphrys !
Float—D. . Humphrys
SECOND IMVISION, "Dt
- Pa.

Cheater,
Bixth Regiment Hand.

Float—Chester Ad Club,
SECOND DIVISION.
Rt »
City Dand (20 .!'.-['-:‘:?" b

Float—CCity of lteading, of eading A4 Club.
Fln-u—\\'rllln'm F'I.l I.:;d--:, e “

THIRD DIVISION, “D."
Liancamster, Pa.
Lancaster Advertiners' Club (100 autos)
BECOND DIVISION, “H."
- Plushurgh, Pa,
Culedonia Band (20 plecen),
Toronto Ad Club (10 marchers),
Honolulu A4 Club b marchers),
Honoluly  Ad Club (4 auton),
Filoat—Hanolulu _Ad Club.
Third Heglmsnt Lund, of Chicago,
i .\rxl.wrtlilﬂl? Anrsoclation of Chicago (250 march-
N
L Float—""Churint,"’
Chicagn.
Cluly Membern'
Flont—Advert |
Float—Advert!

Boabrow

wage e

Advertialng Amsociation of

ftand, §t. Louls,
Club of St Louls,
Club of 8t, Laula,
;:;:’x.r;rtl!_llqnn(.'il g 4 :-l:. [.{nuln (300 murchara).
Atl— onvention Clty £ Tl ¢ -
lr:ni_-‘luh i N ["N;m.. ¥ fur 1015,"" Advertls
lont-—A handuoms wagon drawn by the six
frent ponien In Amerion, Anhouser-
lhlll:cll ]"Iz‘_t.'\\llllf maociation,
Lyl reuty Fifw and D 4
“Hﬁ.‘llrls wur ".‘II'P‘ il'l--relnn-l‘.l Eam Carpis
loat—~Claveland Advertising Club,
5_;In.-.:Iuml.“_jml\;-u\!.‘utng Club (200 marchirs),
flont—""Warld th n e ' N
It Cleveland Advoriisin l"hillr. RRiaeE il
ﬁj?ml:’I nt illlc-ieimn-llll |Il' neinnntl),

e Advertisera' (Ol wf Clng —_
20{1""“““!‘”. i of Clinglnnati—150 to
oat==""Cliobs With GIrl HitLin
Champlon Spurk DMlug Company. S
Float—Akron Aderaft Club
?_?raln {‘.‘.’i'"‘“ t‘.f{;i-—mhm-n-r:ern.

O l— sArgn uton e, Coody
and Rubber Company it ekt B
Codar Roaplds Adr Club—B8 marohers
Flogt—""Animuted Cartoon Advertining Pl
the Fedaral how!ui-nmlt Company.
Mleat—Dayton Ad ‘--rr!ilnlns 1 4ub,
Jaytun Adversining Club (42 murcheral,
The Don Moloes AU Mon's UClub (30 marcheras),
Jollet Advertlsing Club (18 marchers),
Farguson Band (New Yorkt),
Advertising Clun of New York
muarchary),
Langun of Advertising Waomen, New York
pity—AMprehers,
anayn  of Advertising Womesn, New York
elty—Murchers,
Hepresyntativas® Club, Now York clty—<March:
n

Shetland

nlog

Top, "'

Clity (800

Bix-Foint League, New York clty—Marchers,
Float—""Tha Institute," Alexandsr Hamilton
Irullgllru:v.‘ - - e P e
Floatl—""Lirgs Package Crackerjoch.”" Rusck-
helny Brothers & Ecka!u o, Ing,
Advertisers and Merchants' Association, Bing-
. N, Y. tfour autom)
Arforaft Club, Trentonh, N, J, (100 marchars).
Flaat—Adveriising Men's Club of Elizabeth
Advertising Men's Club of Ellsabeth, N. 1.

At e Mall and Harbor Cl

wat—' "The ary arbor Clty,'"" Adver-

tiaing ilnn'n Club of Ellzabeth, N,

Nowirk J\d]\--rrmns Men's Club (10 nutos)
lant— aheatar Ad Ulabh, Hoohester, N, Y,
Lilsonter Ad Club (73 ¢
'luut‘—!dl\:;.'ll_n;)lrrrl;\d [

Oy nd 120 plecen
Tllu A:lv:rlllhm l'lugu
murehersl, = =
Float—Town Criers’ Club, 8t Paul, Minn.
Town Crlers' Club, BL  Paul, Minn (two
mutonl =
rlait—Advertising Club of Los Angvies, Cul
Advortislng Club of Loa Anseles, Cal (34
marchors),
Figut—Figwor-decorated
mbers of alub. whits
reins
L A
!:nurt awn pleces,
The Advertining

narehierst
b,

of Denver, Col, (120

auto drawn by Hj-50
uniforias, serve as
yellow, clty cologs,
Olub of Baltimore,
Club of Haltimore.
Club  of Baltimore (100
Drus Company, Haltimors,
‘s Om  Te :rtllm!;.lw ;‘;&Ir;ﬂ."
Campany, Te, =
s of the \\’mu Sulte,”" Ad-
yb of Mew Urlesns, L
— '.\g? ‘:lrlum Hiagle Products.'' New
Ad Club,
t—""Ceur Minstrele.'” Atlanta Ad Club
ln:t——".ﬁ‘ & tuntaln In a sula,t’
v Coln Company.
"“;" uu:—"ﬂp‘rlglo! Bouth—Fort Sumiter,'’ ete..
+ i A L% -
e dahvills ~ Adveriisers' Club, Nash.
1lle. Al
" l::llia Advertisery” Club (nine 1||ln?,
SEn.

loat—The Advertising
i dvertising

marchers).
1‘“!—-5!“"00!1

Ml

A l’imt?";:ln:ﬂl: o
e 3
Fioat— "The Ho

Fioat—Na
@ b-—Nushy d&d Ciuk, Nushville,
1 bund (Risi A
ey ra lguh 03 ﬂuﬂahﬂ of Com-
glen, By
Club of C bar of Commercs,
R0 I sutomd
r- ——Mx Club of L rd of Commarce,
Lexingign. Ky 3
','E:,’;‘gl‘l‘;'ﬁ"‘, m'mhu! Associatics. Bostoa,
loat-—Plgrim Publicity Assoclation, Bostea
licity. Boston, Mass. (160-200 P4i-

wil Criere of BRbhods Islssd Provi-

R R D o

Clubs of the World,

dising,
bution on truth and efficieney,

is of the largest practical value.

;lmnunt—tn the vital problem of
B

doing 8o much to entertain us,

H. S. HOUSTON, AD MEN'S LEADER,
SENDS MESSAGE TO BUSINESS MEN

Markets will be the keynote word in the great Advertising Convention
which opena today at the Commercinl Muscum and continues at the University
of Pennsylvania until Thuraday afternoon,

The holding of old markets, the gaining of new ones—alwnys on the basis
sf our motto—"Truth”—that is the mission of the Associated Advertising
Now, markets are in human minds.
strated that the most direct, efficicnt and economical way to rcach human
minds is through the power of advertising. That fact cxplains our name.
But the clubs are conccrned with every side and phase of sclling and merchan-
We nre striving to stabilize and standardize the methods of distri-

To a great industrial city like Philadelphia such a convention ns ours
Evory manufacturer and merchant in
Philadelphin gives his time and thought and money—in almost unmensured
his market.
S0 do the welfare and income of every one of his employes,
TPhiladelphia, at our convention, will be gathered the best merchandising and
selling and advertising brains of the continent.
and papers there will be suggestion, information, experience, knowledge of
incaleulable value to the business men of the city.

As president of the Associnted Clubs I invite the business men of Phila-
delphia to any and all of the sessions.
precisely the samo bagis as our members,
which an open-minded business man eannot bear away, for his own profit,
gelling knowledge that may be worth $1000 to him.
Philadelphia the best we have and we shall be happy, indeed, if our visit
is a source of profit and service to this great and hospitable city which is

| Prosident Asgociated Advertising Cluba of the World.

It has been demon-

His business life depends upon
Here in

In the hundreds of addresses

Thl‘f will be most weleome and on
There will not be a scssion from

We shall bring to

HERBERT 8. HOUSTON,

Continued from Page One

amn-Faolfie | Hxposition for

after all other mothods of persu;

begn tried and a rival ity had
ad the voveted honaor,

UNatlonn) advertising hom secured  hune
dredo of manufacturing plants for clties
which have mude Known tn this way thelr
wdvantages is manufacturing contres,

“Natlonnl advertising hog improved meth.
ods of dolng business In hundreds of differ-
ent wayn, Tt hns tnught many flrms (o
know more about their own busioens In
order that it might be intelligently ndver-
tined

A XNATIOXN'S "HOUSE ORGAN"

“National governments ate buying space
to ndvertise for recruits for their armies
and for Joans with swhich to earry on War,
Hlue books, red books, gray books, green
books we have hénrd much about in the Inst
two yenrs, nnd, on npother hoas saild, they
are tho ‘house organs of Europs'

It jx high time that the people of the
world came to a realleation of the tremen-
dous seope of the ndvertising business of to-
diy. No longer ia advertislng to be can-
sidered us n superfcinl gloss upon huklness,
1t rather hins to do with the vars funda-
mental principles of every busipese  There
In co-operation In thip age—yres—but In or-
der to shire in the benefits of co-operation,
every businoms mbhn must co-opernte.  Heo
must join thin grent university He munt
ndopt your method for the Jifusion of
knowledige, He must embrice sour [denl—
truth*

Mr. Kingubury declnreid that every ar-
tiole produced for the consumption of the
human race should bLe adyvertised

“This should be done” he sild, "be-
caure In almost every Instance of pro-
duction In the present oge there 18 4 surs
plus in produotinon over whiat the produger
cuan possibly  consumae. Philadelphln enn-
not utilize wil her  steel products; Penn-
sylvanin dosw not nesd all the coal she
producea; the farmer eannot poralbly re-
quira all the products of his acree We all
are ‘specialists; none of us I8 self-suill.
elent We must know mueh about what
the othor mun produces, bocause wa con-
aume his products and we are entitlied to
protection (n the diffusion of knowledge
which results In education through advers
tinlng. Very faw of ud proditde snything
which we cansume Everything must he
hought We have not the time nor ths
knowledge to exumine what we buy, Any
ong coull defrund you and-me with false
Hiatements The old legnl doctrine of
caveat emptor should no Jonger anply. The
huyer cannol beware, hevause ha hay
nelther the time nor the technleal knowls
edge to esamine the things he purchuses,
We must be protected in the siatements In
ndvertisements or we shall continually be
defranded.

“Not only e it trué that every article of-
fered for the consumption of the human
race must be advertised. but every great
cayse in which we are Interested demands
that samé treatment. The intricate, modern
methods of production, transportation and
communicatlon ik eansumption have
brought men cleser together In mutual in.
tereats than ever bofore In the history of the
world, with the reault that that which af-
focts one class of men or ong nation or ong
locaiity of the world also affects every nlher
class of men, every ether natlon, every othar
localtty, and this maliss necessary an aoou-
rats. complets knowledge of great causen
and gveat eventa, no matter how far they
may seem (o be weparated from our Imme-
diate envirenmeat"

THE NEED OF TRUTH,

Mr Kingsbury said that the endeavor of
the Amsocluted Advertislog Clubs In the
direction of wruth was bearing a magnifi-
cent frult, He sald:

“Truth lo essential, as the Natlonal Vigi-
lance Committes has |nformed us
ties. and the mwvomnuwg
in all our advertis the mors v:‘m;:u

w

Franitison
inion had
virtusliy

Sun

KINGSBURY, TELEPHONE EXPERT, TELLS
ADMEN OF NATIONAL IDEALS

fiuch had company that no one would be-
lleve uw. and our advertising would be
absolutely  vialuniess But, on the other
hand, supposa that every other national
ndvertiser wns telling riothing but the exaet,
unvarnished, eternal truth.  Then what o
glorlous eompany would we  he In, and
what tremendous welght and valie there
waould be in every statement of our copy !

“Indeed, I will go %0 far as to say that
natlonal advertising or dany other Kind
of ndvertiging & golng to succsed In the
future Just tn proportion to the extent that
it 18 honest nnd true, and it In & great
suntiafaction to know that you men wha
hive the most to do with thie. great business
have set yourtelves to the task of accom-
plixhing this great ond

"“You have led Congress In this 4lrectlon,
and tha result in the lnw recently enacted
having for Its purpose the preventton of
fruudulent ndvertising In the District of
Columbln, Tt Is o great step In advance, a
nationnl recognition of the correctnoss of
your attitude. What is good for the ' Dis.
trict of Columbln I8, of course. good for the
country at large, and let us hope that all
the Sthtes, a8 some of them have already
done, will soon enact leglelation along this
line.

“Then there 12 an immense responsibility
upnon all who are copnected with advertls-
Ing. HMHe who buys the advertinlng ns well
ns he who gells it should eonsider himselfl
ns a member of nogroat faculty, ns o real
leader and instructor of the people. If the
texthooks studled In this great university
are calculnted to mislend the students, if
promises nre made which cannot be fuls
filled, if coursez are offered and pursued
which unfit the student for the practical
things of life, the entire Institution will be
hraought Into disersdit and disfavor and the
husiness of ¢ducnting through sdvertlsing
will decrense rather than Inorense,

“In n weneral way. perhaps, we oun con.
Mider that the schooly and colleges and uni
versitles are educuting the young and that
the aducation derived through advertlaing is
direated more especinlly to thosse win are
aliler. This elassification, of course, In far
from exact, but us a broad generallzation It
Iy eorrect, and when wy wume 1o compare
the cost of the two systems of educdation,
ane for our youth and one for our adults,
we miy note some rather striking things.

“For Instance, magazine advertising in
the United Btates costs slmost exictly as
much a8 private elementary schools, and
nll the publle high schools of this great
country do not onst od much by $10,000,000
us that classification of advertising best de-
seribed as farm and mall-ordsr advertising,
The biliboard advertluing of this country
costs twice as much as the amount spent
in all the normal schoaols of the United
HSintes, Thera In nearly as much spent
ouch year in the United States on theatre
ndvertislng us s spent on schools for the
feeble-minded, although I draw no other
somparison between the twa, The reform
schoola of all the United States cost only
about one-third of the amount spent on
elvetric signs. And when we come to foot
up. the entire GBI for educating thoe youth
in the United States we fAnd, sccording
to the report of the Commissioner of Edu-
cation for the year ending June 30, 1014,
that it costs $T48.736.684. [ am gt going
to pretend to say how much was spent dur-
ing that year In the United Siatea for
educating the grown-upy by means of adver-
tising, but 1 think you will agree with me
that it costa quite as much to teach the old
idea bow to shoot ®s it did to teach the
youny ides how 1o shoot.”

“National advertising cannot be done ut o
profit ynleass the publications used have ua-
tional clreuiation, according to Mr. Kings:
bury.

:J,‘ in order Lo support such elreula-
tlon” he sald, “thelr charges must be
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country &s large as the United Etates; it

takey determination, tre
s willl

g :: advertising cam-
RO

\ and the o
1o be Just exaotiy what he |
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chuse of the lnck of peraistence] because re.
#ults were expectod In too short a time, and
Instnneen hnve been alted where & campalgn
which might hayve besn tremendounlys suc-
eennful ended In  fallure hecausoe It wans
stopped Just m lietle bit oo spon.  Theore I8
n tremendous cumulative foree In  per-
sintent rolteration and presentation of a
product which is natlonally important, and
wilien you have secured this accumulation of
force It ix remarkable how long the beneflts
Iant*!

In refarsnes to the advertising eampalgn
of thg Bell Telephone Company, Me, Kinga-
bury sadd:

“The corporation which I have the honor
to represent, and which spends large sumn
of money each year in national advertising,
doen not do so with the direct object of in-
duelng people to subseribe for telephone
gervice, Our president, Mr. Vall, has sald
to me over and over ngain, 'You must leep
out of your advertising anvthing In the no-
ture of an invitation to purchase telephone
sorvice ; get nwny from the commerelnl
Iden.” Weall, that Is n pretty hard thing to
do, but we have econselentiounly- tried to
do It

"We advertlse in a national way because
we serve a natlon-wide public and we want
that public to know pll nbout our business.
We have Intelonte problems; we want the
poaple to understond them. We have lofty
purposes, and we are entitled to have them
known. We have high Ideals as to civie
gerviee, and you ean rendlly understand
thant a ecarporation dolng business In gome
70,000 places In the Uhnlted Stntes needns
#ome mensidrs of sympathy from the publie
it s trying to serve, with its tremendous,
difleulties. We belleve In some great funda-
mentad prineiples as applicable to our busl-
nese, Buch as the necessity for one polley
us regards the genceral use and protection
of every telephong In the United Statea
Wea bolleve In one systeom, because we cin-
not concelve of n natlon-wide service belng
performed by numbers of unrelated com-
panied.  We belleve In universal serviee,
besause the ultimate bpnefits Incident to
telephone service obvlously cannot be glven
or recelved In o resteicted territory.

“Porhups the one great test that can he
applied to our natlonal advertising s to
consider whéther or not IL has made these
problems, purposes, ldeals, diffeulties, prin-
ciples and policles known throughout the
United States, [If It has made them known,
and to the extent It has made them known,
our natlonal advertising has been A suce-
dess, but If we have spent these large sums
af monoy without that result our national
ndvertiving hns not peeomplished the pur-
pose we have had In mind.

“As an advertising man T am pleased to
toll you that in our opinlon our campalgn
in thesa particulnra has been a success,
and thersa nre many evidences which go
to confilrm our belief In this direction,

“But 1 must confes to you that 1 am up
ngainst Jt.  In spite of our endenvors to
fallow out Mr. Vall'd Inatructions, the rec-
rrid shows that we have not been success-
ful, and. I tremble when I realize that he In
pure to lenrn that somewhere or other thea
commerainl idon must have erept Into some
of our advertising without our really know-
ing It. We have often stited thnt we could
not key our advertlsements or directly note
results In the way of Increases of buniness,
but n study of the figures shows a very
gratifying rosult when viewed from tha
pdvetrising mun's standpoint.

WHAT THE CAMPAIGN DID,

“Our national advertislng campalgn be-
kan In Juno, 1008, We will assume that the
ndvertiaing han affected only the number
of Bell telephanes, as shown In the annual
raporta of the Amerlcan Telaphone and Tel-
egraph Company. The stations of our eons
nocting companles, private line siatlons,
ete., have been omitted in making up these
figured. For the five years of 16404 to 1008,
inclusiyve, we galned 1,600,078 subscribers,
and this gain was 1.72 talephones’ for each
100 of the total population of the United
States. That wan before our advertlsing
campalgn began,

“Now let us take the period from 15808 to
1912, inclusive, omitting. as you will note,
the years 1914 and 1815 In order to avold
the effect of abnormal conditions dus to the
European war, During these five years,
while our wmdvertining campalgn was in
progress, we galned 2,190,064 stations, and
that gain was 1.00 telephones per 100 of the
total population of the country, so that dur-
ing the peviod covered by our national ad-
vertising the galn In telsphones was .26 of
one per cent. greater than during the perlod
when we were not advertising, If you will
apply this 25 of one per cent, to the total
population of this country you will notice
“';p.hl ':nlmn » ber of telephonea
And this galn was made |n spite of t
that the passibllities for m:rpbuumuh. ::::
considerably less In the latter period than
lis the former period,

“Suppose we consider . moment m com-
parison between the galng in Ball tele-
phones during the five-year perlod cantem-
poranecus with' our national advertising
and the galn in telephones in the more Im-
portant systems In Europe having Gavern-
ment ownership during the same period
Lat us tuke the years 1909 1o 1913, inghy-
pive. During that fAve-year pericd Fruuce
gained 153,047 telephones, or .04 of & tele-
phione per 100 of the population of the
oountry. Swilserland in the

| lned
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AD MEN'S CHIEF EXTOLS
RECORD OF ACHIEVEMENTS

How ths great financlnl dnterests of the
eountry have nwakened to the force and
valus of advertining wan desoribed by Her-
bert 8, Houston, president of the Associated

Adverl. Ang Clubs of the
Woarld, In his annual nd-
dresa thia morning at the
opening  sitting  of  the
cluba’ eonvention in Cone
yventton Hall, Commerclal
Museum.

With words that thrilled
and Inspired the grent assemblage of ad-
vertising experts, manufacturers, mer-
chants and bankers, he told of the never
oeasing battle of the Aesociated Advertis-
Ing Clubs of the World for honesty In ad-
vortising and a falr deal for the cotisumer,
He told how the Assoclated Advertising
Clubs of the World are cowoperating with
the Federal Trade Commission and other
agencles In an effort to reduce the number
of business fallures In the nited States

“As we begin our 12th convention today,"
he sald, “In thig historle university, we nre
in the presence of the enger, Inquiring spirit
of ita founder, Benjumin Franklin, If he
were here In the body, who con doubt that
he would face us with many searching ques-
tlong?

“He would want to know the thinge we
have undoertakon to dn with the printer'sa
types he so denrly loved in wonving them
into advertisemaents with which to ind mar-
keta and so to widen the boundariea of the
world's commerce and elvillzation

SANd why not foce the questions squarely,
frankly thin morning, just as wa should
have to face them if we wmtood before tho
first great Anmerlcan philogopher and ad-
vertiser and met his quizzlenl eyves looking
us through and through? Who are we and
what do we stand for and, above all, what
are we doing that Is worth doing to serve
our daoy In the warld?

"But before meeting the test of those
head-on questlons let me as presldent of the
Associnted Advertising Clube of the World
sy to vou, Mr, Provost 8mith, and thrsugh
vou to tho trustees of tha University ot
Pennuyivanin, that your associntion with
the FPoor Richard Club In Inviting us to
come to these halls of learning for our con<
ventlon was a great honor hestowed on
Amerlean business, And It seems Atting
thnt here and tow T should announce that
we shall issue asa permanent and quiciens
ing memorinl of thls great convention a
hook to bear the title, ‘Denjamin Franklin,
Printer.’ The author, John Clyde Oswald,
editor of The American Printer and a mem-
ber of the Executive Committes of the As-
socinted Advertising Clubs, s n recornized
authority on both Franklin and printing.

“At lust, by steady and sure growth, we
have pehieved an organization that has both
fexibility and unity, which recognized the
vialue of the clubs, distributed geographic-
ally, and the value of the departmentuls,
organized nationally on the basls of common
Intergat. Together, the clubs and the de-
partmentala constitite the Associated Ad-
vertining Ciubs of the World, strong, united,
courngeous In the resolve to go forward In
the spirit of servies, under thelr emblem,
the all~conquering word TRUTH,

“In brief, this describes who we are.
But Franklin would instantly {nguire what
we are dolng that lg worth doing. Poor
Richard wan always careful to see that
hin Almanack was not & prospectus of
promises, but o compendium of fucts, And
even when he salled a kite to the clouds
It was not to indulge In ldle wport, but
to see how much electricity would follow
down the stlken cord Into o glhss jar,

"Woell, what are we dolng? Merely to
catalogue our activities would put too graat
A tax on your patlence. HBut I must at
lenst tell you of the outstanding things in
the year sinte the Chicago convention,

“But with the clubs effectively organized
and adequately financed what are we doing
that I8 worth doing? We are making »
headon drive Into the very centre of a
problem that s bagle in the whole ques-
tion of markets, the eMelency of the re-
taller, the last man in the chain of dis-
tribution betwesn munufactyrer and gon-
sumer, You will hear at this convention
thut our Commities on  Hetall Business
Systems has worked out five systems, one
for grocers, one for hoot and shoe doalers.
one for jewelers, une for drugglets and one
for hardware dealers, and that all of these
systams gre practically ready to go forth,
under the guldince of the clubs, and de
their upbullding and bensficent work in the
world,

“And It Is with the deepest feellng of
pride, in which you will share, that I polnt
to the fact that the men who have dons and
are dolng this great and constructive task,
and dolng It without a dollar's compensi-
ton, are men of our own urganization and
that the men who will insta)l these systems
among relallers are men In wour eclubs
throughout the country.

“Now these particular sctivities have been
direcied toward retallers, toward the cons
suming publie, toward Leglalatureg—in &
word, from within toward the worl!_wlth-
out, But at the samme time thers has soneg
forward & wids rangs of work, especially
educational work, Inalde the i
Por we stand for thy hlhfl organisation
bulld up general mu:hundll:l‘; Inunmm:hmm
with retaliers, n order to tnmd‘nu kuwl{
sdge of advertiaing with the public, in order
to glve the greatest power otp advertisiog as
:.m.- i'I“ commsrce, we must ourelyes

""No, mmr for the oncom

“GOT T0 60 10 MXjgy
SAYS TEXAS A
“Beat 'Em, m Dm

Some Time,” Cties Frad"
MeJunkin '

-“___'_"—'—-—-..
Photegraph on Tletoria
Fred Medunktin, hin bik tra
brimmed sombrero apg Fanch Mol
toworing nbove every dmm;n iy
brought down his fist on {ly 5 h

forea that neemned an It woulq
| %
tho wood, ' ;
“We have gol to go Int )
0 Megi
has tried to do the righy thl;:?
man from Dallan, Tex, wiy li;l e
drawl  “But wa paed to DULs gy
what we eall ¥od notiool Ny
“There nre po m“nz’“";:;! o thy
dotv'n tharo that they thipj... .= h
“Do  you know w e
asked, What they wy 13
“They think that N
United States 1f |t wm.-:::k;: Tl g
war won't hurt Texas any s rul.lmu )
to put a 1ot of maen |n and we| | ._
even IF It does take Hotme "mn nl H
TThut's right," s "Rlll."tm L
of the sunburned Toxpg ) W
Fl Pnsn "They think dou;“;h“ )
that Amoricann are onwnrds Tla
Hm! Theeso gringnes, thoom peepy, |
ean’'t fight." L
SRINY Mix then mad o
tentive deleates from }.':wl\-“:" i
lnughter when he mnlq - - i
“I am unalterably oppy
fod to
troope cronsing the bor They
take it with them, i
""The worst trouble wa'll _
will be with the peon, n.":?.II- '
Ing & rifle Tor four years gag v
Americans, forelgnars and hig nwn fagd
will be a hard fob to break him fn.
hin own Hving.*™
“You're vight, BIL" guig Fred
andl then he went out tp have hiy g
snnpped with o girl that renoked i
a  foot below his brond . ahoyld
Hester Lovo %
But Medunkin wasn't the -
down to Téxas" he sald ?:'?.h'.
Nttle glel, “and I get you & st
cowhboy,” i
Cowboys are differsnt  from
chested youths.  Hestar blushed, 1
lnugh of Fred Molunikin reu.hu't 0
Bollevue noroks the stroot to the R
then swome,

N. Y. BAND WILL LE )
CINCINNATI AD
69th Regiment Musicinil

Gotham Will Take Place of Ia
jected Kendle Organizai

The Cineinnntl delegntion to the
conventlon. whieh lias refuped to
service of Kendle's Band, which
honorably digchirged soveral days g
Colonel Charles C. Allen, commander &l
18t Regiment, will hove n milltary i
aftor all to lead It [n the pageant tonk

Bayne's d0th Regiment Band, of
York eity, will supply the munle
Cinoinnntl ndvertising exports. This
componed of 35 pleces, I Alling an
ment at Woodslde Park, and today B
H. Crowhurat, represonting the park mg
agomoent. offered the servioes of the Ml
tonight’'s pugoeant. >

Charlea Culbertaon, lender of the dd
tlon, accepted the offer gratefully, ]

"This Is Just In line with the georrdl
of hospltulity we have found on sl M
In thin eity.” he told Mr. Crowhurt &

Mr. Crowhurst said that Woodside®
would have to struggle along tonig
out tho band. b

“No doubt some of our patrons willl
disappointed,” he sald, "but whes'd
know the reason for the absencs of sl
I am sure thoy will be satisfied thaf'
hive done the right thing"

Willlnm Boayne, lender of the
himsalf march at the head of by
organization. ‘The band s &
tho New York militia, but 4
nut enlisted mon, as were the TS
the eratwhile 1st Regimont Band e

The Cincinnatl delegates et
and voted unanimously that thes)
not necept the servicos of Kendiey
and until this morning & wes'd
whother they would have anrhﬂ
The members sall, however,

o

have It supplied by the Kendlp B

What Is s man without his
This Is the question which I
Charles Lehman, Jr, who came
the advanco.guard of the Los Al
man.

He arrived here In good shipe
long trip across the country, Th
ocheerlly to the Hotel Adelphia asd
for his bhaggage. Ho s still

It appears that after waltlng
houra Mr., Lehman deed o &
auta trip to New York He left we
wend his boggage there when R
reaching New York he met 8
friend and went with him to hix
the Catskills, He left word In

i
to forward the baggage to MontipHiss
it arrived. On the way to Manlss
car hiud n blowout, so Mrn Lepmai (8
to New York Omn reaching there
thiat the baggage had beell sent o .
cello and Instructed i bREshis S8
to ship the luggage 1o the Adsipistey

Lohman recelved a wire YyaEses
rrive any

would
the hagRage= Station

went to Broad Hu;:: Rerig
his check over wi
The buggige man waded through &
of trunks and velises several
he handed the check back f@
disgust, “Nothin' like that BESS
Id. -
“'I:‘Im ud man went back to . .
jeoled. ‘Then ha made & 4 i
habordasher's and ssvordl
order to keep [n shapa .
culty. b
In erder to get the ml-ﬂl'--
he took Mr, and Mra me .
Angeles, out for an ol ’
return he received \:ronl that ll.
had been found In Norfolk.

WILSON HERE THUR :
President Will smk toAd.

less Somet 457+
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1t s probable
Wilson will address
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